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Each year, the Amer-
ican Academy of 
Facial Plastic and 

Reconstructive Surgery 
(AAFPRS) conducts a 
survey of its members to 
get insight into patient 
demographics, and to 
identify popular proce-

dures and trends in the cosmetic specialty.  
This year’s results  indicate that millen-
nials (aged 22-27 years) will be driving 
the demand for cosmetic procedures.  
Seventy-two percent of facial plastic sur-
geons saw patients younger than 30 years 
seeking cosmetic surgery or injectables,1 
a significant increase from the previous 
year, when that figure was 56%.2

“There are 2 aspects impacting the 
growing interest in the 20 to 30 age 
group,” said Phillip R. Langsdon, MD, 
FACS, president of the AAFPRS and a 
board-certified facial plastic surgeon with 
a practice in Germantown, Tennessee. 
“First, availability of information makes 
it easier for patients to learn about and 
understand what treatments are available. 
Second, the ‘era of selfies’ is causing many 
young people to be more appearance 
conscious, and unfortunately some are 
overly and unrealistically self-conscious.” 
Dr Langsdon spoke more about how self-
ies are influencing procedures, and other 
themes from the survey results.

SELFIES AND CELEBRITY SKIN 
The biggest patient motivators reported 

in the AAFPRS survey were the desire 
to look better in selfies and dissatisfac-
tion with their profile, such as complaints 
about the nose, chin, and/or neck.1 Re-
ports on the influence of selfies among 
cosmetic patients led to the coining of 

the term “snapchat dysmorphia” in early 
2018, which is commonly attributed to 
Matthew Schulman, MD, a board-certi-
fied plastic surgeon in New York City.3

“The age of selfies has exponentially 
increased unrealistic expectations,” said 
Dr Langsdon. “Worse, many people 
with a cell phone now feel they know 
more than expert providers.” He recom-
mends providers be aware and cautious 
when dealing with unrealistic patients.

Although the survey does not report 
on trends in patients with body dys-
morphia disorder (BDD), Dr Langsdon 

noted that he was seeing more patients 
who potentially had BDD in his office 
due to enhanced social media tools. 

Concerns for BDD among patients 
seeking cosmetic enhancements has 
been reported both in the media4-6 and 
journals, including a recent letter pub-
lished in JAMA Facial Plastic Surgery.7 

(The Dermatologist published a cover sto-
ry on the subject in December 2018.)

Social media also has normalized cos-
metic treatments and self-care that in-
volves preventive measures to reduce or 
delay the signs of aging, often referred 
to as pre-juvenation.

While celebrities are still considered a 
major influence on cosmetic procedures 
by 97% of AAFPRS members, overly 
enhanced looks, like Kylie Jenner’s pout, 
are becoming less popular.1 The focus is 

more on a “natural look,” with 41% of 
patients reporting a fear of looking un-
natural as a top concern when consider-
ing cosmetic surgery. 

TOP COSMETIC TREATMENTS
Survey results also indicated that in-

jectables, lasers, peels, and microneedling 
were in high demand, as well as combin-
ing 2 or 3 noninvasive procedures dur-
ing a single visit.1 In 2018, four-fifths 
of treatments performed by plastic sur-
geons were nonsurgical cosmetic pro-
cedures. Overall, the most popular pro-

cedure for both men and women was 
Botox, followed by fillers. Top surgical 
trends included rhinoplasty (96%), revi-
sion surgery (94%), and eye lifts (93%). 

Dr Langsdon believed these trends 
will endure for the coming year. “The 
interest in rhinoplasty and injectables 
will continue as long as the economy 
remains as good as it is,” he said. 

Additionally, the number of revisions 
surgeries performed by surgeons nearly 
doubled since 2017. Approximately one-
third of AAFPRS members attributed this 
rise to the number of nonmedical staff per-
forming procedures. “The more treatments 
that are rendered, the more problems we 
will see,” Dr Langsdon said. “Some com-
plications cannot be prevented and occur 
by no fault of anyone. However, some are 
caused by lack of training and experience. 

PRE-JUVENATION CONTINUES TO 
DOMINATE COSMETIC TRENDS 
The American Academy of Facial Plastic and Reconstructive Surgery recently released the results from its annual survey.  
Here are some of the highlights. 
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“The age of selfies has exponentially increased unrealistic 
expectations. Worse, many people with cell phones now feel 

they know more than expert providers.” 
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My concern is that there are always some 
people providing treatment who may not 
have adequate training and experience to 
either prevent problems or handle compli-
cations when they do occur.”

WHAT PROVIDERS SHOULD KNOW
Social media, selfies, and pre-juve-

nation will most likely continue to in-
fluence cosmetic treatments into the 
foreseeable future. According to Dr 
Langsdon, providers should:

•  Prepare to handle potential com-
plications associated with cosmetic 
treatment

•  Never perform a technique that is not 
within his or her expertise or done on 
a regular basis in his or her clinic

•  Screen for patients with unrealistic 
expectations

“As physicians, we must provide only 
ethical treatments,” added Dr Langsdon. 
“Providers must be able and willing to 
say no when a patient is either unrealis-
tic about a requested treatment or does 
not need a requested treatment.”  n
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